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COURSE OUTLINE

I ORGANIC TRAFFIC

A. PHASE 1 - Social Media Principles
1. What is Social Media?
2. How do people use Social Media?
B. PHASE 2 — The Major Social Media Sites
1. Facebook
e Facebook Page Basics
e Types of Contents
2. Twitter
e  Twitter Basics
e Sharing for Engaging
e Trending Topics
C. PHASE 3 - Social Media Strategy
1. Business Objectives
2. Tone of Voice
3. The Value of a Content Calendar
D. PHASE 4 — Measuring Your Success
1. Facebook Insights
2. Twitter Analytics
3. Google Analytics

Il PAID TRAFFIC

A. PHASE 1 - Facebook Advertising
1. Types of Advertising Campaigns
2. Creating Custom Audience
3. Campaign Budgets
B. PHASE 2 - Twitter Adverstising
1. Types of Campaigns
2. Campaign Basics



